
Importance of 
Demographic Information



It’s NOT Just About the Numbers!It’s About Building Relationships
with Contextual Intelligence



It’s a new 
religious 

landscape…
…so it’s a new 
reality for the 

church

… And understanding your Mission Field



Essential Questions for
 Strategic Mission/Ministry Focus

Who are We?
 (Active People/Congregants)

Who Are Our Neighbors?
 (Mission/Ministry Area/s)

How Do We Serve Them?
 (Building Relationships)



Data Sources  
(1) Synergos (Demographic Data)

(2) Experian (Mosaic – Household Portraits of Income, 
Attitudes & Behaviors) 

(4) American Beliefs Study (Religious Data)

(3) Epsilon (HH Level Demographic Data that powers the 
MissionInsite “Neighbor Center”) 



● 🗹🗹 Updated Every Three Months (Most Vendors Annually)

● 🗹🗹 Population Tracked at Zip+4 Monthly

●   (Confirming Mail Delivery)

● 🗹🗹 MissionInsite Data Update Twice Per Year

 

Synergos - PopStats



Projections Compared to Actual Census Numbers

 
    

Synergos - PopStats

Census 2010 PopStats        MAPE*
National      308,745,538     308,748,960  0.0011 %

The PopStats estimate differed 
from the actual national census by 
only 3,422 people over ten years! *MAPE (Mean Absolute Percentage Error)



Experian Mosaic Groups

600 Data Points
Create 19 Overarching Groups

Create 71 Household Types/Portraits



Experian Mosaic Groups



Experian Mosaic Groups



Epsilon
✔ Neighbor Center
✔ Prospect Center
✔ Mailing Lists

Household/Roof
top Level Data 

USPS delivery confirmation updated every six months in the system

Single Female
Children Present 



Some National Trends 
From our research in 2021…
🗹🗹 Only 1 in 3 Americans participate in a 

religious congregation or community

🗹🗹 60% of Americans describe the impact 
churches and places of worship have on 
their community as positive

🗹🗹 “Warm & Friendly Encounters” ranks #1 
for those seeking something from a 
faith community 

Proprietary research of 15,000 people 
commissioned by ACS Technologies for 

MissionInsite’s exclusive use 



Reading and Understanding 
MissionInsite Reports







In the American Beliefs Study, a Ratio Score 
measures the relationship between “important” 
and “not important” concerns

What is a Ratio Score?

The formula is:
(Somewhat Agree) + (Strongly Agree)

divided by (/)
(Somewhat Disagree) + (Strongly Disagree)



The higher the Ratio Score, 
the greater the strength of 

concern statistically by 
survey responses. 

Same formula for 
(Important/Not Important) or 
(Significant Concern/Modest 

Concern)

What is a Ratio Score?

Important /Not Important = 
Ratio

21.6 divided by 45.9 = 0.47 
(rounded to 0.5)



“Somewhat Minimal” or “Very Strong Preference” Ratio 
SAMPLE SCORES FOR ILLUSTRATION

Displayed from Highest to Lowest 

Ministry or Program Recommendations

• “Quality Sermons” 1.7 
• “Develop Personal Relationships” 1.4

• “Warm and friendly encounters”  3.6



Page 11 of the MI report



What do your reports say about your area? 

Page 22 of the RI report
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